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Experiential Commerce
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Product Innovation

Next-Generation
Customer Care

Customer Experience
Analytics

Contextualized Experience

USE CASES
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Fulfillment-as-a-Product
(FaaP)

Digital Product Life-Cycle
Management

Global Product Requirements Compliance
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360° Connected Customer Data
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Optimized Promotion Development
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Intelligent Marketing Analytics for
Measurement & Insight
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Use cases that are being
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